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Reaching a mobile
addicted customer




MACHINE
LEARNING

Instead of
writing code,
ou feed data

to the algorithm
and it builds its
own logic.
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Has an APEX.

Has a bridge
between sides

—

“Hole” in the middle,
usually triangular,
could be other Has 2 “feet”

shape. (sometimes ‘pins’)
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LEwhat a computer is to me

M\ IS the most remarkable tool
| that we have ever come up

j \ with, it's the equivalent of a

bicycle for our minds.
Steve Jobs

if a computer is the
bicycle for our minds,
machine learning is the

- \bicycle for analytics.
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Humaons are
too good ot
recognizing
faces and

see them

in everyday
objects. .







Higher accuracy
networks require

way hicoher
” C M 1tation

7

/ which increases
prediction latency.

As neural networks ¥
go deeper, they
Drovide -
a dramatic increcse

In dccuracy.




